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-wevex. Maintaining the Human Rights Campaign Brand

This document is a guide for usage of the HRC logo and name, as well as suggested guidelines for HRC ads and marketing,
so that steering committees, dinner committees and staff can work together to build and maintain strong brand identity across
the country.

Since its introduction in 1995, the Human Rights Campaign logo and name have become symbols for gay,
lesbian, bisexual and transgender equality across America. Because of this, HRC must work diligently to
maintain the integrity of its logo and name so that its brand identity is not diluted. In building brand identity, it is paramount to
coordinate a consistent image to avoid confusion in the marketplace.

The logo should always appear in its own free space, whenever possible.
Also, whenever possible, the full logo should appear in blue and yellow. When photocopied or in b/w newsprint, a b/w logo may

appear. When on a dark background, the logo must appear with a white rule around the mark, with the words in white. Any other
use is incorrect. See examples below:
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*The mark (the square and equal bars by itself) may appear, if and only if the full logo (with the words “Human Rights Campaign”
below the mark) also appears in the same layout.

A representation of the logo may appear (such as a drawing, a collage or other creative interpretation) only when the full logo also
appears in the same layout. The reason for these rules is to better establish the Equality mark with the name “Human Rights
Campaign.” The general public may have seen the mark and even understand its meaning, but not know it is associated with the
Human Rights Campaign.

HRC’s primary colors
Print: Blue — PMS 2748 and Yellow — PMS 109
Web: Blue — 000066 and Yellow — FFDF1B

All communications and marketing associated with HRC — including advertising, flyers or program books must be approved
by HQ in Washington. To receive approval, contact your event manager, coordinator or email logo@hrc.org.

Logos can be downloaded at www.hrc.org/press_downloads/guides/style/



HRC and HRCF Logo Use Policy

Purpose:

To ensure that we protect the HRC and HRCF trademarks and to define lines of communication regarding the
usage of the logos so that all stakeholders are informed when permission for use is granted.

Policy and Procedure:

The HRC and HRCEF logos serve as a visual representation of the organization and are an intrinsic part of our brand-
ing. The logo bridges the identification of the organization and our work. Our logos are some of the most valuable
things that we own and it is our job as caretakers of the

organization to ensure that they are used properly.

Consistent use of our logos will also help HRC and HRCF present a unified, professional image. The more coherent-
ly our logo appears through all of our visual communications, the more people will identify it as a symbol of HRC.

Because of the importance of our logos to the organization, we must protect our right to control when and how they
are used. Further, in order to comply with and assure protection under federal trademark law, HRC and HRCF are
required to monitor all uses of the trademarks. Unauthorized use of our trademarks is subject to civil and criminal
penalties.

Individuals Covered by the Policy

This policy applies to all employees, contractors (and their employees and contractors) board members, steering com-
mittee members and volunteers of HRC and HRCF.

Approving Uses Outside HRC and HRCF

Before any entity outside of HRC or HRCF uses our logos, they must have our express permission. We routinely
grant permission to HRC and HRCF event sponsors for their use in designing program book acknowledgments and
advertisements, or other placement in HRC and HRCF publications. Also, we often approve use of our logo when
we sponsor or co-sponsor event organized by another group. All other uses must be approved by both the Director
of Marketing and the General Counsel, who have the sole authority to grant such permissions. Any requests for
using a logo should be emailed to logo@hrc.org.

Requests for Partnerships Involving Logo Usage

HRC and HRCEF are frequently approached by outside organizations with revenue sharing or licensing propos-
als involving the use of our logo. Such proposals might involve, for example, the offer of a percentage of sales in
exchange for permission to use a logo or a fee to use the logo in association with a specific event.

We must remain selective about the situations in which we will allow commercial uses of our logos. Generally, we
do not grant such permissions unless we have full confidence in the reputation and business practices of the partner-
ing organizations and the ability to monitor the arrangements. Any requests for such partnerships should be directed
to the Vice President for Membership and Development, the Development Director or the Director of Corporation
Relations. They will make an initial determination whether the arrangement is worth pursuing. Again, outside
explicit permission, no entity may use our logos. The logo@hrc.org email address should be used for these inquiries.

Communication with Local Steering Committees

In instances in which we have authorized an entity to use a logo in a specific locality (as opposed to nationally), if
there is a local steering committee in the community, either the Director of Marketing or the General Counsel will
contact all local HRC and/or HRC Foundation board members in the community to let them know that HRC has
authorized the use and for what purposes.



Unauthorized Use of HRC or HRCF Logos

HRC and HRCEF take the unauthorized use of our logos extremely seriously. All individuals suspecting an unauthor-
ized use should contact the General Counsel regarding the situation, and where possible, provide copies or originals
of the offending use.

How to Use the Logos

Because the logos include graphic design elements that are part of the trademark, HRC has created standards regard-

ing how the logos are used and displayed (see attached). All covered individuals are expected to adhere to these stan-
dards.

Have questions? Or need logo approval?

E-mail us at logo@hrc.org
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